Encouraging Healthier
Workday Habits

Creating a culture of wellbeing starts with everyday habits.

During the year, we launched Break the Routine, a global
wellbeing initiative designed to encourage colleagues
to prioritize movement, balance, and healthy routines
throughout the working day.

The campaign inspired employees across the business
to make small but meaningful changes to support their
physical and mental wellbeing, while reinforcing the
importance of sustainable performance in a fast-paced
industry. It became our most widely supported internal
wellbeing initiative to date, highlighting the enthusiasm
of colleagues to embrace healthier ways of working and
supporting a culture where wellbeing is recognized as an
essential part of long-term success.

Advancing Wellbeing Across
Travel Workplaces

Supporting wellbeing is a shared responsibility across
our industry. Through our Wellness at Work Employee
Resource Group, we hosted a wellbeing session
featuring Hilton's Global Director of Wellness, creating an
opportunity to explore the challenges and opportunities
associated with supporting employees in travel-intensive
roles. The discussion also highlighted local initiatives,
including wellbeing activities in our Aberdeen office,
helping encourage the sharing of ideas and best practice
across teams and regions.
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Duty of Care

Supporting travelers means being prepared for the
unexpected. From geopolitical events and natural
disasters to operational disruption, our duty of care
approach combines technology, expertise, and around-
the-clock support to help organizations protect their
people wherever business takes them.

We support organizations with a comprehensive range of
duty of care solutions designed to help protect travelers
before, during, and after every journey.

Our capabilities include:
Customised trip briefs and branded traveler portals

Personalized schedules, content, and
acknowledgement tracking

Two-way communications via email, SMS, voice,
and in-app messaging

Traveler location check-ins
24/7 security hotline access

Additional alerts for security teams, HR, and
key stakeholders

Optional capabilities include:
Single Sign-On (SSO)
Additional language support
GPS tracking
elearning
Automatic import of off-channel bookings
Medical assistance
Evacuation coverage

These capabilities help organizations manage traveler risk
with confidence, providing the visibility, communication,
and expert support needed to respond effectively when
circumstances change.
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Supporting Clients During Geopolitical Travel Disruptions

Periods of geopolitical uncertainty require timely information and coordinated action. During the year, we supported
clients by identifying travelers who were located in, or scheduled to travel through, regions affected by emerging
geopolitical events, enabling organizations to respond quickly as situations evolved.

Working closely with clients and internal teams, we provided timely risk updates, highlighted potential traveler exposure,
and supported coordinated decision-making during periods of heightened uncertainty. By combining real-time traveler
visibility with expert guidance, we helped organizations strengthen preparedness and respond confidently to rapidly
changing travel environments.



Path to Belonging & Inclusion

Creating a culture of belonging starts with people. By fostering connection, supporting
personal and professional growth, and embracing diverse perspectives, we continue

to build an organization where everyone feels valued, respected, and empowered to
contribute. These efforts strengthen our teams while helping us better serve the diverse

communities and clients we support.

Creating a culture of belonging means ensuring every
colleague feels connected, supported, and empowered
to contribute. Throughout the year, we continued to invest
in initiatives that strengthen relationships, encourage
open dialogue, and create opportunities for employees to
share their experiences across our global organization.

EMPLOYEE RESOURCE GROUPS:

CREATING SPACE FOR CONNECTION

Employee Resource Groups (ERGs) continue to play
an important role in fostering connection and inclusion
across our organization. During the year, we expanded
our network of ERGs to include Pride in Community,
Wellness at Work, and Parents & Caregivers, creating
dedicated spaces for employees to share experiences,
build peer networks, and contribute to meaningful
conversations. These groups help strengthen employee
engagement while ensuring diverse

SUPPORTING CAREGIVERS AROUND THE WORLD
Our commitment to inclusion also extends to recognizing
the diverse experiences of caregivers. Throughout the
year, teams came together to celebrate Kids Day at Work
in India, mark International Yoga Day through employee
wellbeing activities in Mumbai, and host a Parents &
Caregivers Story Swap in partnership with colleagues
from Collette Canada. Together, these initiatives helped
strengthen connections, encourage dialogue, and
celebrate the experiences that enrich our workplace.

Together, we're BOLD

- building a culture of innovation, excellence, and shared success.

kA ®

Be the Spark

INNOVATION

Own Your Impact

INTEGRITY & ACCOUNTABILITY

4 S,

Lift as You Climb

COLLABORATION & KINDNESS

Deliver with Purpose

CUSTOMER-CENTRICITY & SUSTAINABILITY

RECOGNIZING OUR PEOPLE THROUGH

BOLD VALUES

Creating a culture of belonging means recognizing the
people who make a difference every day. Building on
the success of our peer-to-peer Shoutouts programme,
we launched Quarterly BOLD Recognition to celebrate
colleagues whose actions embody our values of Be the
Spark, Own Your Impact, Lift as You Climb, and Deliver
with Purpose.

Employees are invited to nominate colleagues whose
contributions have created meaningful impact for clients,
teams, and communities, with winners selected by a
global Reward & Recognition Council representing
different regions and areas of the business. The
programme reinforces our commitment to recognizing
outstanding contributions while celebrating the
behaviours that help shape our culture.
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LEARNING & DEVELOPMENT

Investing in our people helps build stronger teams, unlock
potential, and prepare our organization for the future.
During the year, we introduced ADP Lyric to provide

a more consistent employee experience across the
organization. The platform expands access to learning,
performance feedback, and goal-setting while increasing
transparency around development opportunities and
career progression. By giving employees greater visibility
of their growth journey, we continue to support a culture
of continuous learning and development.

INCLUSIVE TRAVEL

Creating more inclusive travel experiences begins with
understanding and responding to the diverse needs of
the people we support.

This year, we contributed to an industry research study
alongside the International LGBTQ+ Travel Association
(IGLTA), helping explore the experiences of LGBTQ+
travellers within managed travel programmes. The
research supports greater awareness of inclusion
challenges across business travel and contributes

to industry conversations focused on creating travel
experiences that are welcoming, respectful, and
accessible for all.

Our commitment to inclusion also extends into the
communities where we live and work. Colleagues

took part in local Pride celebrations, including Norwich
Pride in the UK, demonstrating our support for LGBTQ+
communities while reinforcing our belief that everyone
should feel welcome and represented throughout their
travel experience.

Women's Leadership
& Representation

Creating an inclusive workplace means ensuring all
employees have equitable opportunities to grow,

lead, and succeed. We are committed to fostering an
environment where women are supported throughout
every stage of their careers and where leadership
pathways are visible, accessible, and achievable.
Through leadership development, recognition programs,
and opportunities for connection and collaboration,

we continue to strengthen a culture that values diverse
perspectives and empowers talent across our

global organization.

HONOURING WOMEN IN TRAVEL LEADERSHIP
Recognizing and celebrating women in leadership
remains an important part of advancing inclusion
within the travel industry. During the year, we proudly
acknowledged colleagues recognized through the
GBTA WINIT Awards, celebrating women whose
leadership, innovation, and expertise continue to
influence and shape the future of business travel.

We also celebrated International Women's Day through
events and discussions delivered in partnership with
our Pride in Community Employee Resource Group.
These initiatives provided meaningful opportunities

for colleagues to engage in conversations about
leadership, career development, and inclusion while
recognizing the many contributions of women across
our organization.
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LEADERSHIP REPRESENTATION

Building a diverse leadership team requires more than
representation - it requires creating opportunities for
growth, development, and advancement. We remain
committed to cultivating a leadership pipeline that
supports the development of future leaders while
maintaining strong representation across our senior
leadership team, including under the leadership of Chief
Executive Officer Christal Bemont.

Today, women continue to play a vital role in driving our
business forward, contributing to strategic decision-
making, operational excellence, innovation, and the
ongoing success of our organization worldwide.

°  50% of leadership roles (VP and above) are held
by women

°  54% of the Executive Leadership Team roles are
held by women

= Women represent a significant portion of our
overall senior leadership population, reflecting
our continued commitment to advancing gender
diversity across leadership levels.

SUPPORTING THE GROWTH OF WOMEN'S SPORT
The rapid growth of women's sport is creating new
opportunities, and new demands, for elite team

travel. As competitions expand and the professional
game continues to evolve, travel programmes play

an increasingly important role in supporting athlete
wellbeing, recovery, and performance.

We continued to support elite women's teams,
professional competitions, and sporting organizations
around the world, including Leicester City Women's
Football Club, Norwegian football champions SK Brann
Kvinner, the Grand Prix Cycliste de Gatineau, one of

the world's leading women's cycling competitions, and
women's sports federations across Canada. We delivered
tailored travel and logistics solutions designed around the
needs of athletes, officials, and support staff. From fixture
planning and accommodation to complex international
travel arrangements, our focus remained on providing
safe, efficient, and reliable journeys that allow competitors
to perform at their best.
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Connection to Place

and Community

Meaningful travel creates opportunities to make a positive impact beyond the journey
itself. Through volunteering, charitable partnerships, education, and environmental
initiatives, we continue to support the communities where we live, work, and travel,
creating lasting value for people and places around the world.

Youth Empowerment

Investing in young people helps create stronger
communities and a more resilient future for our industry.
Through partnerships with schools, universities,
community organizations, and sports programmes, we
continue to create opportunities that inspire confidence,
develop skills, and encourage the next generation to
reach their potential.

SUPPORTING THE NEXT GENERATION THROUGH
COMMUNITY SPORT

Sport has the power to build confidence, create
opportunities, and bring communities together. We
partnered with Leicester City Women to support the Active
Girls Holiday Scheme, an initiative designed to encourage
greater participation in sport among young girls from the
local community.

The programme provided access to structured activities
in a safe and inclusive environment, helping participants
develop confidence, teamwork, and new skills while
fostering a positive relationship with physical activity.

By reducing barriers to participation and creating
opportunities for young people to engage with sport, the
initiative supported broader efforts to improve inclusion
and representation within grassroots sport.

CREATING EARLY-CAREER PATHWAYS INTO THE
TRAVEL INDUSTRY

In partnership with EMPOWER Youth Zones, we welcomed
Manchester students for a week-long industry experience
programme designed to showcase the diverse career
opportunities available across travel and events.

Through workshops, team shadowing, and site visits,
participants gained first-hand insight into careers spanning
marketing, operations, account management, and hotel
partnerships before concluding the programme with

a behind-the-scenes visit to ITV's Coronation Street
production set.

PARTNERING WITH STUDENTS TO EXPLORE Al
SOLUTIONS FOR SUSTAINABLE TRAVEL

Working alongside the University of Toronto's Rotman
School of Management MBA programme, students
explored how artificial intelligence could help embed
sustainability insights into the travel booking journey. The
collaboration combined academic research with real-
world business challenges, providing valuable learning
opportunities while generating fresh ideas to support
more informed and sustainable travel decision-making.
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Humanitarian Response

Supporting communities means responding where help is needed
most. Through employee volunteering, charitable partnerships, and
locally led initiatives, we continue to work alongside organizations
making a meaningful difference in communities around the world.
Together, these efforts demonstrate the impact that can be achieved
when people come together behind a shared purpose.

MOBILIZING EMPLOYEES TO SUPPORT CHILDREN

IN CAMBODIA

Creating meaningful impact often starts with collective action. At the
2025 DirectAccess Conference, approximately 600 colleagues came
together for the annual Give Back event, assembling nearly 3,000
support kits for children in Cambodia.

The initiative transformed a conference gathering into an opportunity
to make a tangible difference, bringing employees together in
support of a shared humanitarian cause. By combining volunteer
effort with practical community support, the event reinforced our
commitment to creating positive impact beyond the workplace while
strengthening a culture of giving across our organization.

FIVE DAYS OF GIVING

Working alongside Marriott International, we partnered on the Five
Days of Giving initiative, bringing colleagues together through a
month-long programme of charitable activities and fundraising. The
initiative strengthened employee engagement while supporting
causes aligned with our shared community values.

EXPANDING ACCESS TO TECHNOLOGY

FOR UNDERSERVED HOUSEHOLDS

Access to technology plays an increasingly important role in education,
employment, and everyday life. Through our partnership with Compudopt, nearly
200 retired laptops were securely refurbished and donated to low- and no-income
households, helping 165 individuals and families access education, employment
opportunities, healthcare resources, and essential services while extending the life
of valuable technology.
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Community Climate Action

Protecting the environment goes hand in hand with supporting the communities that depend on it. Throughout the year,
colleagues around the world took part in initiatives that combined environmental stewardship with local action, helping
restore natural ecosystems while supporting organizations working to create lasting climate impact.

SUPPORTING CLIMATE ACTION

THROUGH COMMUNITY PARTNERSHIPS

Climate action is strengthened through collaboration. During the year,
independent travel advisor Nhattan Nguyen, through The Philanthropy Collective,
continued to support mission-driven organizations by coordinating travel for
environmental partners, including Canopy Planet. The initiative demonstrates
how individual employees can extend their impact beyond the workplace, helping
organizations focused on forest protection and climate solutions access the travel
support they need to deliver their missions.
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For more information or access to the full 2025 Direct Impact
Data Book, please contact the Direct Impact team via:

Jeroen Van Hest
ESG Lead

jvanhest@dt.com
www.dt.com/direct-impact

DIRECT -

TRAVEL


http://dt.com

